
 

 

 

2011 Print Creative Sampler 

 
 

 

 

Advertising For 

Local Marketing & L.S.M. 
 

Vol1:Edition1 

 

 

 

 



 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 



 

Memorandum 

           

 January 1, 2011 

 To: Clients, Potential Clients & Business Development Associates     

 Fm: Paul Fischer, Managing Partner 

 CC: MediaCo Creative Team, MediaCo Editorial Team       

            Re: MediaCo Market Development Associates’ 2011 (Print) Creative Sampler 

 

1. Enclosed is a “Sampler” of MediaCo’s acclaimed creative product. We develop Clients’ 

advertising to “show up big” in Local Marketing & to enhance the look and performance of 

national brands. 

2. We are a different breed of Ad Agency & Consulting Group. Our “stuff” Makes Our Clients’ 

Marketing Footprints Wider, Deeper& More Profitable, One Unit At A Time.  

3. Often a Brand lives on the mean---make that median if you “think MBA”---of successes & failures 

in local & local store marketing. So we make Clients’ Advertising very market (& store) specific. 

That’s because every market & unit in The Brand’s footprint are unique. Even Package Goods 

often are made different for different areas, & marketed differently for each: Cleveland is not 

Cascade County; Nashville is not Niagara Falls. We are a solutions leader to all those 

implications. 

4. Our Creative Teams did every Ad in this sampler, from scratch. For Brands with retail base & 

identity, we are the difference between this morning’s fresh baked, & a loaf from ten hours 

away, already a day old, mainlining preservatives. Both may look okay. Customers can tell the 

difference immediately. 

5. Each market & every store involved with your Brand is unique. So Marketing Plans, Consulting 

Groups & Ad Agencies are supposed to be different, too.  You will find we really are.  At MediaCo 

Market Development Associates, we are both Good & Affordable, as well as Straight Forward & 

Dependable.  Please call us, if your creative source has run dry, or forgets that your Brand 

requires Marketing that’s Specific, Smart & Profitable. Shoot us an email if you want to talk 

about our “stuff 
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